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Event Overview

When: Sunday 20th November 2016
Where: Regent Street, London

Timings:
10:30 - 12:00 Hamleys Christmas Toy Parade

12:00 - 16:30 Come and see your favourite characters from TV and Film
16:15 - 16:30 Hamleys Main Stage Finale

The UK’s biggest
Attendance ever Toy Parade
+750,000

Traffic free family
day supported by:
7;?%{

City of Westminster

Content from
over 60 brands



The Parade

e The Parade line up included 70 mascot characters, 20 vehicles,
11 Parade Blimps, Marching Bands and Dancers. This adds up to
over 500 people who took part in the parade. *
e Starting at Air Street the procession moved north up Regent Street,
passing Hamleys and ending at Great Marlborough Street.
e Over 750,000 people attended the parade in 2016.
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Brand Activation

Following the parade activation zones are set up along the length of Regent
Street. This gives brands an opportunity to entertain and get up close with
children and families from midday through to the evening finale.










The Hamleys Main Stage

e Located directly outside Hamleys on Regent Street, the main stage hosted
entertainment from 10:00 — 16:30.

o The stage content was the best it has ever been. Hosted by the wonderful
Harriet Scott and Nick Snaith from Magic Radio, with a helping hand from the
one and only Basil Brush. Throughout the day we had fantastic performances
from Sylvanian Families, Marvin’s Magic, West End Kids, Stagecoach Dance
School, West End Music Choir and a thrilling finale from South London’s own
Jodie Abacus.
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PR, Advertising & Social Media

The event was televised and received positive pre/post PR coverage in national, In-
ternational and consumer press, as well as across social media channels.
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Total Pre-Event
407,768,840

Total Post-Event

9,160,398,099

Total
9,568,956,129




All social
media reach
+10 million
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“It was fantastic to be part of the event
to so mcmy famllles on the day. Working with Hamleys was

a pleasur we’re loéking forward to 2017!”

lead of Mafke‘t‘mg BBC’ Worldwide
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Hamleys Contact

If you have any questions regarding Hamleys Christmas Toy Parade 2016 or are
interested in participating in the event in 2017 please contact:

Grant Yuill, Event Project Manager, gyuill@hamleys.co.uk, +44 (0) 7825 670 556
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